




Major Energy Users’ Council
THE UTILITY CONSUMER NETWORK & LOBBY

Now’s the time to join  
■ ACHIEVE and maintain lower electricity, gas, water and telecoms costs 

for your organisation
■ ENSURE contract terms and conditions reflect your purchasing power

■ GAIN insights into UK and European legislative and regulatory market changes 

■ MAINTAIN a robust strategy for dealing with these volatile and uncertain markets

■ ENABLE your organisation’s concerns to be brought to the attention of 
Ministers, Regulators, Suppliers and other interested parties.

Through ...
■ PARTICIPATING in, or nominating colleagues to attend, the regular conferences, meetings and workshops: 

hearing from the experts, making contact with suppliers and exchanging ideas and experiences with fellow members.

■ EXAMINING your current purchasing and carbon management programmes in a dedicated on-site annual review meeting 
with an MEUC advisor and reviewing your utilities strategy in the face of changing market and government initiatives.

■ RECEIVING regular market and political intelligence through the fortnightly Newsletter for Members, 
Monthly Energy Snapshots and Quarterly In-depth Report and Forecasts.

■ ACCESSING expert advice, as required, on market, contractual and legislative issues through the Council’s Specialist 
Group Chairmen and through networking with other Members who may have faced similar issues.

The MEUC Meetings Calendar: National and regional conferences and meetings are held throughout the year. Unique in
many ways, the Council operates to the benefit of Members through Members. Most meetings incorporate workshop discussion
sessions allowing issues to be raised within smaller groups. Selecting from the extensive forward meetings programme will ensure
you dedicate sufficient time to keep on top of these fast moving markets. Two representatives from your organisation can attend
as many meetings as you wish as part of the subscription. You can nominate colleagues and staff to attend in your place.

The On-Site Meeting: These visits normally pursue three objectives. Firstly, for Council experts to keep up to speed with your
organisation’s changing energy requirements. Secondly, to allow confidential discussion to take place on the issues currently 
facing your organisation and how any market or legislative changes should be anticipated in shaping future energy and carbon
management strategy. Thirdly, to review the range of services provided and ensure you and your utilities team are using them to
best advantage. Additional or regular review meetings can be held throughout the year by separate arrangement.

Regular Information and Publications: The MEUC Members’ Newsletter is e-mailed every other Friday to designated
recipients within each Member Organisation. This combines briefings on market and legislative changes with informed comment
on implications for Members, and reports of government, regulatory or supplier meetings attended by Council executives. 
Regular gas and electricity pricing data is also included for those buying off the forward curves. The fortnightly Newsletter is 
complemented by the Monthly Energy Snapshots, the Quarterly Market Report and Forecasts and the MEUC’s popular full colour
magazines Buying+Using Utilities and Buying+Using Green Energy.

On Demand Expert Advice: A key benefit for many Members is the ability to contact the Council as and when problems
emerge within your organisation which prove hard to resolve. These could be issues over prices, supply arrangements, credit or
billing disputes: the range of topics is wide and all questions are directed to the appropriate expert for comment and help.

Our Long History of Success: The Major Energy Users’ Council was set up 21 years ago when the UK’s energy monopolies
were being passed into private ownership and the competitive energy markets created. The organisation has helped hundreds of
businesses including Marks & Spencer, British Telecom, Tesco and B&Q secure lower utility prices, improve efficiency and obtain
superior contract terms. Carbon management and reporting, supplier credit terms, volatile prices and lack of competition are
amongst the issues now facing industry, commerce and the public sector.

How to join the MEUC
The full range of Member Services is provided for a single Annual Fee. These services include up to two delegate 
places at all MEUC meetings, the on-site Member’s review meeting, newsletter and publications dispatched to 
nominated recipients and Member’s use of the on-demand advice service throughout the year.

You can join at any time throughout the year with your annual fee covering the next twelve months. 
The subscription rate is frozen for 2009 and new Members can join at last year’s rate.

For further information please contact caroline.buckley@meuc.co.uk, tel 01884 232148
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M any of us are expending considerable effort to reduce
carbon dioxide emissions using means ranging from
investing in a Renewables Obligation Certificate-sub-

sidised (ROC) wind farm to turning the lights off in empty rooms.
With a focus on non-industrial demand-side reduction, which
broadly means reducing the native energy consumption of our
buildings, the first question is why bother? It is perhaps worth
reminding ourselves of some basics. Carbon emissions reduction via
energy efficiency improvements give:

!) Reduced operating costs
2) Environmental benefit
3) Improved corporate social responsibility standing by lower-
ing the reportable carbon footprint.

In addition commercial organisations obliged to participate in the
incoming Carbon Reduction Commitment (CRC) legislation there
are two further advantages:

1) Operation within your CRC allowances
2) Improved league table repayments.

The second question is how does this fit in with corporate and
national targets to make a significant
impact on emissions? The
Chancellor’s 2009 Budget intro-
duced - for the first time - mandato-
ry long-term and intermediate car-
bon reduction targets for the coun-
try. Many organisations are taking
these as templates for their own car-
bon and energy strategies. 

The national targets were
derived from the Climate Change Act
budgets proposed by the quasi-regu-
latory Climate Change Committee
and accepted by the Secretary of
State at the Department of Energy
and Climate Change - and the long
term target is the much trumpeted
80 per cent reduction by 2050.

Anecdotally you might spare a thought for the chairman of this
Climate Change Committee, Lord Turner, whose report launch hit
the headlines because of its increased carbon reduction target at 80
per cent reduction up from 60 per cent. This launch was in the
same week as Lord Turner’s other day job role as Financial Services
Authority chairman, which hit the headlines for all the wrong rea-
sons due to runs on major banks, alleged regulatory failure con-
cerning banks and hedge funds, and perceived excessive remunera-
tion and pension packages in the City - some week. 

Back to the future, as it were, and the third question is how 80
per cent reductions by 2050 might be achieved. A simple approach
not unlike that proposed by Lord Turner for the nation might be

1) 20 per cent from DOING IT BETTER:
Management and operation 
2) 20 per cent from BETTER KIT:
Higher standards of equipment and buildings  
3) 20 per cent from GREEN ENERGY:
Renewable energy and energy supply measures
4) 20 per cent from BUSINESS LIFESTYLE:
Business lifestyle and business process - changing your
underlying business

ACHIEVING 
COMMERCIAL 
CARBON REDUCTIONS

John Field, of Power 
Efficiency Ltd explains 

the why and how 
for reducing your 
carbon emissions
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A Wind Turbine On Your Site
Merchant Wind Power is a unique concept from Ecotricity, 
providing on-site wind generation direct to your offi ce or 
factory. 

The environmental benefi ts are signifi cant, with impressive 
carbon savings from the wind-generated power and 
substantial discounts on your energy costs. 

There’s no capital outlay as we build, own, operate and 
maintain the wind turbines on your site. So all this with no 
cost, no risk and no carbon; just clean, green energy and 
a stunning environmental signpost.

For the full story go to www.merchantwindpower.co.uk 

For a FREE site evaluation call our MWP team on 

01453 756 111 
or email mwp@ecotricity.co.uk

ON-SITE
RENEWABLE
ENERGY
       We have this fantastic state-

of-the-art wind turbine on our site 

which not only looks great but is 

providing almost half of the depot’s 

electricity, with no carbon emissions, 

and at a competitive price

“

“

Julius Brinkworth
Head of Energy & Environment, 
Sainsbury’s

This is not to say that all companies should adopt an 80 per cent emis-
sions reduction target or that such a target should be met with this four
by twenty percent approach, but it illustrates an approach which might
help to make achieving the 80 per cent target credible as opposed to
being pure fantasy.

The fourth question is how should we prioritise attention and effort
between measures? An assessment summarised in the following chart
can help highlight the characteristics of competing measures. It shows
some common measures assessed by their return on investment (that is
their cost effectiveness in terms of energy cost saved against initial
investment in the measure) and their credibility, which is broadly
defined in terms of the status of the carbon savings achieved especially
in relation to regulation: the carbon-reducing benefits of carbon offset
credits and green energy supply contracts now should be ignored for
formal reporting and legislative purposes: for example for the Carbon
Reduction Commitment and for Energy Performance Certification of
buildings. The leverage of measures can be increased by ensuring that
they fit in with these regulatory schemes and with any ISO14000 or
other carbon reporting within the company.

Not surprisingly the CRC is looming large for organisations, which
will be required to participate. Broadly this includes all companies,
groups and public organisations that in 2008 used more than 6,000
MWh (costing around £500,000) of electricity supplies that are half-
hourly metered - unless already covered by an industrial climate change
agreement or the EU Emissions Trading Scheme. Those obliged to par-
ticipate in the scheme are required to register in 2010 and to buy and
manage sufficient carbon emissions allowances annually from April
2011 onwards. Reducing your emissions will promote carbon savings
with an extra double-whammy on top of the basic energy cost savings.
You will need to buy fewer carbon allowances each year and you will do
better in the scheme’s league tables, which have a reputational stand-
ing and a financial bonus.

The fifth and final question is how to save energy and the associat-
ed costs and emissions from our buildings? Power Efficiency’s approach
described below for estates of buildings provides prioritisation with
highly effective initial operational improvements.

a) An initial building portfolio benchmarking exercise looks at annu-
al performance league tables against benchmarks and also demand
profile benchmarking which indicate where a buildings energy
demand is higher than typical: a powerful benchmark is 15 kW of
demand at night or weekend when unoccupied for each 1000m2
of building which provides a powerful yardstick or target for air
conditioned buildings - large server rooms can be allowed for. Other
yardsticks exist such as daytime power demand and plant on-time.
This allows attention to be turned towards badly performing build-
ings, which have real potential for operational improvement.
b) To follow up buildings are provided with profile charts on a
monthly basis and, if justified, with an accompanying note on
actions suggested which may be supported by a site visit. This has
proved and effective way to “knock the demand profile into shape”
and achieve significant operational savings of up to 25 per cent.
c) In parallel with these steps, programmes of hardware measures
such as automatic meter reading and supply voltage optimisation
can be implemented on a survey or roll-out basis.

The questions addressed indicate that considerable progress can be
made by clarifying the objectives of a carbon savings initiative, by ensur-
ing that the strategy marries up with wider targets and national legisla-
tion and by prioritising attention on badly performing buildings with
real potential for improvement.

“Reducing your emissions will 
promote carbon savings with an
extra double-whammy on top of
the basic energy cost savings” 

http://www.merchantwindpower.co.uk
mailto:mwp@ecotricity.co.uk
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A s well as helping the planet, reducing energy consumption
and carbon emissions also makes real financial sense. The
potential impact is such that an energy efficiency and emis-

sions reduction policy should be written into company policy in a
way that keeps it in constant focus. 

It is important to be systematic in your approach to energy effi-
ciency policies if you want to see the benefits. 

Introducing clear energy reporting standards will highlight
which emissions reduction programmes are successful, as well as
meaningfully increasing awareness of climate change within the
company walls. Increasingly, we find that investors, clients and
other stakeholders are interested in how businesses have assessed
energy and climate risks, and how they plan to manage them.

Carbon Reduction Commitment
Despite looming deadlines imposed by the Carbon Reduction
Commitment (CRC), some firms have yet to prepare for their
responsibilities. Given the benefits of proactively managing con-
sumption to bypass the 6,000 MWh threshold, or indeed even to
meet this, it is important to act now.

Business experts agree that what gets measured gets improved.
So you should start by monitoring and measuring the parts of your
business that entail energy consumption and understand the rela-
tionship. This approach will enable a focused implementation of
measures to cut consumption and emissions - with quick results.

Besides arming you with the expertise you’ll need to respond to
further legislative changes, acting now to become an energy-aware
business gives you a better chance of gaining a competitive edge
against those who don’t respond to change well. 

It can also deliver significant cost savings and an improved cor-
porate image. The CRC even offers a bonus for early adoption if you
can demonstrate three years of an advanced implementation plan
to reduce energy and carbon.

Along with the carrot, the Government has its stick and current
studies indicate that as much as 10 per cent of the CRC’s audience
are not going to comply with registration. 

The Environmental Agency will impose a fine on companies
included in the scheme that do not have a CRC account by the
deadline. The fine increases if registration still hasn’t happened by
the date of the first sale of allowances in April 2011.

At this point, the company will be considered to be non-com-
pliant. Then the second stage of penalties kick in and a moderate
fine per tonne of carbon will be imposed if the emissions are report-

ed by August 2011.
It can get worse, as missing the August 2011 deadline will

mean the loss of a firm’s entire revenue recycling payment for non-
compliance. If two or three months lapse after that, the offending
organisation pays £25/tCO and is forced to buy allowances on the
secondary market to cover emissions. 

To avoid that outcome, the best practice option would be to
run a compliance process plan alongside the energy management -
with the objective target of getting below the CRC threshold to.
This covers you for any eventuality and saves money immediately as
cuts are made according to plan. It’s a win-win approach and
should be easily accepted by all your stakeholders.

For those organisations who find themselves included in the
CRC, acting early is, without question, the best option.  You may ask
what if I put off energy efficiency until the scheme actually starts
and why start now if energy has to be reduced later? Well, unfor-
tunately this is a false economy and won’t work. Energy efficiency
simply doesn’t happen overnight and the ability to efficiently and
effectively lower energy usage increases if you have a plan in place.
And this takes time. 

EU ETS now and in the future
The European Commission’s Impact Assessment estimates that car-
bon prices will rise from €26/tCO2 in 2013 to €39/tCO by 2020 and
some studies have projected even higher prices. The Carbon Trust is
urging organisations of all sizes to prepare now for the next phase
of the EU ETS. It also predicts a major impact on the cost of energy
and the price of carbon credits increasing to €50/tCO2. 

As for Phase III, keep in mind that changes will filter through to
organisations not directly involved in the scheme in the form of
higher electricity prices. Reports predict increases between 1p and
2p per kWh.

Higher oil and gas prices affect ETS carbon credits by encourag-
ing generators to switch to cheaper, but more carbon-intensive coal
for fuel and this, in turn, requires the purchase of more carbon
allowances. This means that uncertain oil and gas markets need to
be watched carefully. The one certainty is that emissions will fall as
tighter allowances are introduced to more and more participants.

If the uptake of renewable energy projects is significant, then the
price of carbon needs to be in the region of €35-45/t and a reces-
sion will weaken the EU’s desire to contend with these levels.
However, a strong economy, coupled with high energy prices, will
set the stage for significant investments in low-carbon technologies.

MEETING 
THE CARBON

CHALLENGE
EnergyQuote’s Gary Worby 

discusses the challenges industrial 
operations face in managing their

consumption and carbon emissions



CUT YOUR COSTS
CUT YOUR CARBON

9th - 10th September 2009
National Motorcycle Museum, Solihull, Birmingham

theenergyevent.com

Pre-registeration, and full

details can be found online at:

CONFERENCES  |  SEMINARS  |  WORKSHOPS  |  EXHIBITION  |  NETWORKING  |  INSIGHT & INNOVATION

NERGY
THE

E V E N T 0 9

http://www.theenergyevent.com
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THE Government’s Carbon Reduction Commitment (CRC) should not
be seen as an overhead, but an opportunity to sharpen competitive
edge in the face of the current recession. 

Consultants at sustainable power company ENER-G believe the
CRC can be used as a springboard to boost bottom-line
performance by reducing energy costs, while enhancing corporate
social responsibility programmes.

This view is underscored by Government figures suggesting the
CRC could help businesses save a total of £1billion by 2020.

Some 20,000 organisations must register for the programme. Of
these, an estimated 5,000 will become ‘full’ participants and have to
pay for their carbon emissions when the CRC gets under way with
its first trading year from April 2010 to March 2011. Acting now can

quickly create major cost savings and prevent the reputational
damage of being named and shamed in a published league table of
energy performance.  The business and public sectors generate over
a third of UK CO2 emissions and the CRC scheme aims to cut
emissions among those consuming over 6,000,000kWh of half
hourly metered electricity. The most energy intensive organisations
are already subject to the EU Emissions Trading Scheme or Climate
Change Agreements.

Performance will be measured and published in a league table,
with positions determining how much of the carbon ‘tax’ is
‘recycled’ back to each organisation. 

“Because the scheme is revenue neutral to the Government,
there will always be winners and losers, which means corporate
reputation as well as finance will be at stake,” said Liam
McDonagh, Head of Consultancy Services at ENER-G. 

“Many organisations affected by the scheme have not yet
started to plan for the various phases, because they have gone into
survival mode and are battening down the hatches against the
recession. But the CRC is an important catalyst for cost reduction
and must rise up the boardroom agenda. It also takes time to
prepare and businesses mustn’t get caught short. If embraced
properly, in addition to reducing costs, the CRC can also enhance
both environmental and CSR programmes.”

The CRC rules underpin the Climate Change Act 2008, which
sets legally binding targets to reduce greenhouse gas emissions by
80 per cent by 2050, based on 1990 levels, with at least 26 per cent

CO2 emission reductions by 2020 measured against the same
baseline. Under the scheme, organisations will have to report on
‘core’ emissions (derived from gas and electricity consumption) but
some may also have to report on ‘residual’ emissions including
diesel, coal, and LPG. Performance in the first year of the scheme
(April 2010 - March 2011) will be evaluated by two ‘early action’
measurements.

“The first ‘metric’ evaluates the extent of voluntary automatic
metering in place, which means organisations should be reviewing
how energy use in their properties is measured; deciding if this is
suitable for achieving a high rating and obtaining costs for upgrade
as appropriate,” explained Mr, McDonagh.

“The second early action metric is involvement in an energy

efficiency accreditation scheme, such as the Carbon Trust Standard
and organisations should obtain details of schemes, along with
costs and timescales for accreditation.”

“The two early action metrics will provide a foundation for
energy management, but to convert this into carbon reduction
requires focused reviews of policies, procedures and behaviour, as
well as detailed technical surveys of property,” he added..  

The findings of reviews and surveys will constitute
recommendations for improvement, which can be prioritised to
complement CRC strategic requirements and develop capital and
revenue cost schedules for annual business planning.

Mr. McDonagh said: “Reviews and surveys will also produce a
number of no cost or low cost quick wins, in particular behavioural
changes like switching off equipment and lighting when not
required and introducing temperature policies to prevent over
heating or cooling. In our experience, no-cost or low-cost measures
can typically achieve energy savings of 5 to10 per cent.

“Older buildings are generally less efficient, but lighting, plant,
equipment and controls upgrades and improvements to building
fabric can still have attractive returns on investment with typical
payback periods of under five years. In addition, these types of
initiatives usually improve the internal environment.”

The CRC means organisations must purchase ‘allowances’ to
cover CO2 emissions in April each year for the following 12 Month
period. In the first three years of the scheme (April 2010 - March
2013), allowances will be traded at £12 per tonne of CO2. The first
sale takes place in April 2011, covering actual emissions for 2010/11,
and projected emissions for 2011/12 - a double accounting year.
Subsequent sales will be just for the projected following year. So for
an organisation using 6,000,000kWh of electricity a year, the first
sale will cost £77,328. 

ENER-G is holding a series of path finder seminars across the UK
to assist businesses in understanding their CRC obligations and
support available from the ENER-G group. For seminar details
contact: jackie.banner@energ.co.uk.

CARBON REDUCTION
CAN BOOST
BOTTOM-LINE Liam McDonagh,

Head of
Consultancy

Services at ENER-G

mailto:jackie.banner@energ.co.uk
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So if you have been convinced by your
energy broker that you are a ‘SMALL’
consumer; they might say you are

small if you consume less than 50GWh of
electricity, you are probably looking at your
energy price and wondering what went
wrong.  Some horror stories in the market
say that you might even have a commodity
price as high as £70/MWh; with some disil-
lusioned consumers going so far as to label
the performance of some of these baskets
or funds (which are after all run by serious
energy consultants that purport to be
experts in their field) a disgrace in a market
which is closer to £40/MWh

On the upside they apparently are prom-
ising significant savings this year; although
saving money because the price last year sim-
ply wasn’t very good is something most con-
sumers we speak to do not aspire to.

Then mend it!
The first problem tends to be the represen-
tations that have been made about the con-
tractual options that are available to you.

‘You only have 20GWh you can 
only do a flexible deal if you join our
basket or fund of customers’

‘Your only 8GWh you can only 
do a fully fixed price’

These statements are just materially incor-
rect. We have been risk managing consumers
as small as 4GWh annual consumption for
over three years, individually to their own risk
management strategy, individually tailored but
more importantly controlled by the customer
to meet their own corporate objectives.

It is easy to see why your organisation
may have fallen for the stories that took you
down a path towards unnecessarily high
energy prices. Indeed it may well be that
your current energy advisor really hasn’t got
the capability to give you your own flexible

energy contract.  Alternatively it could be
that by aggregating volume your energy
advisor does not need to incur the overhead
to properly measure and control your port-
folio, or provide transparency and feedback
as to how your position is evolving. More
worryingly you will not even have had the
opportunity to influence the decisions that
are being taken on your behalf under the
guise of the needs of the many and the
greater good but which in reality appear to
have failed energy consumers in general.

In order to procure energy effectively
you need to have a risk management strat-
egy that exhibits the following features:
a) Strong measurement and control
b) Individually tailored to the needs of

your organisation
c) Capable of amendment and change

over time based on the changing needs
of your business without considering
the needs of other businesses

d) Strong corporate governance and con-
formance with accounting standards
and financial services regulations.
Based on what you have been told so far

you may be very sceptical that these claims
exists and as such the table shows you some
examples of the results being enjoyed by
those who have managed to ‘Bin the Basket’
and ‘Forget about the Fund’.

In the table we have for the ‘Your Basket
Price’ used for illustration purposes some of
the rumoured prices of some of the energy
consumer baskets, funds or consortia that
are causing consumers pain this year.  In
order to evaluate your potential lost oppor-
tunity simply replace the illustration price
with your own price and see how your bas-
ket has delivered for you against a tailored
risk management solution that other con-
sumers have experienced in exactly the same
market facing exactly the same challenges as

you and your current energy advisor have.
When seeing such data, your immedi-

ate reaction is likely to be ‘it’s impossible’.
At the time of writing these results they are
very real and the individual risk manage-
ment contracts exist.  The truth is out there,
in order to mend the problem you simply
have to go out there and find it.

But how shall I mend it?
Well the first step is to leave your basket
and to challenge the validity of the repre-
sentations that are being made to you by
your current energy advisor. We don’t
believe any organisation sets out to deliber-
ately mislead another, but energy risk man-
agement is a game for grown ups and not
the stuff of nursery rhymes and fairy tales;
you need to believe what you can see and
be able to validate and not simply believe
what you are told.

It’s time to look for a new way, in a world
where the process is controlled, systematic
and tailored; and not emotional, speculative
and generalised. If you would like to request
the opportunity to speak to the consumers
that have achieved the results above please
do not hesitate to contact Encore by one of
the methods outlined below:

Call: 020 7788 7772 or email:
enquiries@encore-international.net

Encore International Limited,
26 York Street, London W1U 6PZ

www.encore-international.net

THERE’S 
A HOLE IN 
MY BASKET!

mailto:enquiries@encore-international.net
http://www.encore-international.net
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Telecoms well
placed to
conserve
energy
There are now lots of drivers for
companies in the telecom’s sec-
tor to pay attention to energy
consumption and conservation.
Business customers are increas-
ingly expecting providers to
show a proactive, positive
approach, whilst rising energy
costs have meant consumption
is having a more dramatic
impact on profits.

According to Paul Turgoose,
Director of independent carbon
consultancy Carbon Energy Ltd,
the telecoms sector is in a good
position to move in-line with
these demands.

“There are significant cost
savings that can be achieved
simply by knowing your con-
sumption trends and making
small changes to how your
company works”  

For example tele’ and video
conferencing can reduce busi-
ness travel. However it’s vital
the right systems are in place to
accurately measure consump-
tion “some companies are still
just looking at their bills, but
this is really too late. You must
understand your consumption.”

Once calculated it’s then
time to take positive action to
reduce consumption. Mr.
Turgoose added: “There’s a
wide range of technologies
available from efficient lighting
and controls through to
improved motor control and
voltage optimisation.  Typically
the companies we work with
achieve a reduction in con-
sumption of up to 40 per cent,
with payback periods usually
around 18 months.” 

Free smart meters for 
business customers

Business customers are being helped reduce energy usage
and costs with free smart meters. The move follows a new
partnership deal by Independent electricity supplier, Opus
Energy with meters provider Stark. The contract, along with
existing IMServ and Bglobal plc agreements includes the
delivery of electricity smart metering, remote data collection
and meter operations for all Opus customers.

Figures released by The Carbon Trust state that smart
meter technology has the potential to save UK businesses
£300million a year. In addition, a possible 5.1 million tonnes
of carbon dioxide could be saved each year.

Charlie Crossley Cooke, Managing Director of Opus
Energy said: “Our long term ambition is to ensure all our
customers have smart meters installed and in order to do this
we need to make sure we have the capacity at our fingertips.
By expanding our portfolio of smart meter providers, we now
have strengthened our ability to roll them out faster.  

“Although we are the first company to make these meters
available to customers at no cost, we also want to make sure
we maintain this competitive advantage. We anticipate
demand will continue to increase, especially following the
Government’s recent support for this technology to be
installed domestically throughout the UK.”

Howard Stark, Managing Director at Stark said: “We
recently extended our portfolio of accredited data collection
services to include a smart metering service and are
delighted that Opus is one our first customers. 

“We have a strong record of developing and marketing a
range of data management products that help organisations
cut energy waste, reduce energy expenditure and meet their
carbon reduction commitments.”

Ener-G’s 
global 

expansion
Sustainable power business
Ener-G has opened an addition-
al factory in Salford, Greater
Manchester, to keep pace with
worldwide demand for its
renewable and energy efficient
technologies.

This means the company
can increase production of its
combined heat and power and
biogas generator units by 50
per cent to meet orders from
across the globe.

What
Concerns
Energy
Customers?
During an active MEUC energy
meeting in March, members
cited uncertain and volatile
energy prices as their number
one concern. Other issues in
their ‘Top 10’ issues were:
2 Lack of supply market 

competition 
3 Credit terms and/or 

supplier disputes 
4 Metering and/or 

inaccurate billing 
5 Carbon data collection 

and reporting 
6 Uncertainty over 

longer-term supplies 
7 UK energy prices compared

with overseas 
8 Affordability of future 

energy plans  
9 Quality of physical

supply/disruption 
10 Slow progress to a

European market.

EDF signs groundbreaking energy efficiency 
research partnership

EDF Energy has signed an agreement that could help speed up the delivery of
greener ‘next generation’ heating technology for businesses. 

The company’s research arm has signed a £4m strategic partnership with the Engineering
and Physical Sciences Research Council (EPSRC).

It will see UK academics joining forces with EDF Group’s specialists at the European energy
efficiency research centre, to understand how people use energy now and in the future as

new low carbon technologies are introduced. 

LNG terminal 
now operational
The formal inauguration of the
South Hook liquefied natural
gas terminal in South Wales -
the largest in Europe, took
place last month. Consisting of
five massive storage tanks the
terminal is claimed to be large
enough to supply a fifth of the
UK’s annual gas consumption. 

The LNG is to be brought
in from purpose-built gas
liquefaction plants in Qatar,
whose Emir joined the Queen
and Prince Philip at the official
opening ceremony.

Oil prices
continue rising
Crude oil prices during May
rose to their highest levels this
year. The month began with
Nymex West Texas (NWT) and
London Brent both briefly
going above $58 a barrel
before falling back below $57. 

A day or two later, NWT
briefly went over $60 before
falling to just below $59,
alongside the Brent price and
then to around $56, but almost
immediately they rose again to
over $62 and $60 respectively. 

As the month drew to its
close, NWT went above $63
and Brent above $62 when the
Saudi Arabia’s oil minister
voiced the opinion that the
world economy could cope
with a price between $75 and
$80. He also commented that
increasing demand for oil could
push prices back up to this level
over the course of the year. At
the end-of-month NWT and
Brent prices had risen even fur-
ther to over $65 and $64.
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City
powered
by muck

A new biogas network
showcases how future
cities could be powered

by locally produced energy.
The future of power is being

pioneered in the German city of
Lünen where they are building a
dedicated biogas network.
Powered by agricultural bio-
mass, including cow dung and
horse manure, 90,000 residents
expect to benefit from this low
cost alternative to oil, coal and
Russian gas. 

Lünen is the first City in the world to build and manage a biogas network.  
As well as energy security, this new technology brings low cost heat and electricity and new jobs

to Lünen. 
Fed by local farms, which deliver animal waste, as well as corn, wheat and grass the power plant

is located in the industrial port next to the river.  
This feedstock is turned into biogas in anaerobic digesters.  Looking like giant cup cakes, the plant

produces 6.8MW, enough energy to supply 26,000 houses with heat and electricity.
The gas is distributed through a new pipeline network. This is being built underground with a hor-

izontal drilling robot which means roads are not disturbed.  
The gas network powers a series of twelve quiet Schmitt Enertec Cogeneration units, which

feed electricity into the grid and heat into local district heating networks. The CHP Cogeneration
units are camouflaged as decorative installations featuring wood and plants to become part of the
urban environment.

To book your place at these essential
one-day meetings call Sandra Barradas 

now on 020 8578 0466 or 
Fax on 020 8575 1415 or email on 

sandra.barradas@meuc.co.uk

NOTICE BOARD
30th June
Regional Meeting 

City of London Corporation, 

City Marketing Suite, 

Guildhall, 
London

1st July
Regional Meeting, 

UK Coal, Doncaster

10 & 11th September

The Energy Event 2009 

National Motorcycle

Museum, Birmingham

8th December
Energy Meeting
Westminster, London 

8th December
MEUC Christmas
Networking Reception House of Commons, London 

Two Enertec cogeneration units that feed electricity into the grid

Green
investmen
t - not top
priority!
A recent renewable
energy investment sur-
vey of 200 senior exec-
utives by the KPMG
consultancy found that
only one fifth of UK
energy companies were
planning to invest in
the UK over the next
twelve months, com-
pared with 13 per cent
of energy companies
based elsewhere. 
Despite these low fig-
ures, 80 per cent of
UK managers forecast
significant growth in
on-shore wind and 60
per cent in offshore
wind. These forecasts
were both higher than
the 62 per cent and 38
per cent predictions
for wind farms outside
the UK.

mailto:sandra.barradas@meuc.co.uk
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IF curiosity killed the cat,
credit anxiety might do
the same for the utilities
market. So scarce is the
trust in customers (not to
mention common sense)
that some utilities
suppliers are demanding
truly ludicrous payment
schemes. Want electricity?
Then you’d better save up
12 months of advance
payments as a non-

collateral deposit on your supply. You aren’t
alone if you think that sounds crazy. 

Imagine this; you go to the supermarket
to buy your groceries. Being aware that
money is tight at the moment, you manage to
spend exactly £250 for the whole month. As
you are bagging up your purchases, the clerk
informs you that you cannot buy anything
without undergoing a credit check. They are
concerned that while you may have the
money to hand now, in the future you will be
unable to pay for other shopping trips. 

To ensure their income is steady and not
based on bad debts, they are credit checking
everyone and asking for deposits against
future purchases. In your case, since you are
about to spend £250 in one go, you will be
asked to deposit the equivalent to the next 12
months shopping. In fact, until you do so, you
will not be allowed to buy anything at all.

Insane, right?  No-one in their right mind
would think it acceptable to pay £3,000
upfront at the start of the year, just to make
sure they can buy food for the rest of it. I can
only imagine the almighty ‘thunk’ that their
collective jaws would make when they were
then told that their spending over that year
isn’t deducted from the deposit, but must be
paid on top of it. Nevertheless, this is exactly
what utilities companies are doing to
customers at the moment. 

Add two further complications yet,
though. If you don’t have synchronised
payments for different supplies (gas and
electricity, for example), changing supplier is a
potential nightmare. Secondly, if you change
your name, the credit checks have to be done
all over again, even if nothing has altered
your financial circumstances. Any idiot may be
able to see that nothing has changed, but that
shouldn’t rule out expensive, inconvenient,
and thoroughly pointless formalities.

So why are utilities companies doing

what amounts to actively pushing their
customers away, in some cases literally
turning down reliable bill-payers on some
minor financial technicality?  Because they’re
scared and not just of bad debts. Everyone
knows that the energy markets are getting
increasingly volatile and competitive, so they
are trying to carve out a future-proofed slice
of the pie for themselves while they still can. 

Combine this with the incoming smart
meters, some of which are designed to lock
you to your supplier. This means costly re-
installation fees if you do switch supplier,
suspiciously long waits for deposits to be
returned, and a general atmosphere of
obtuse, confusing, and down-right petulant
hoop-jumping. Think of it as counter-market
capitalism; don’t offer the best service for the
best price, just make sure that leaving your
over-priced and under-supported service is
more hassle to leave than would be saved by
switching. Or isn’t practical for anyone who
needs a consistent supply of gas, electricity,
and water to run their business. Good news
for cavemen, not so great for the rest of us.

Furthermore, where does this stop?  With
the Government already talking about having
smart meters introduced to the domestic
market by 2020, could this become the norm?
We can only hope not. One cold comfort is
that they could be forced to lay in the bed
they’re making. By many estimates, the
Government is an atrocious credit liability.
What happens when large utilities suppliers
decide they don’t want to take on the risk and
refuse to supply schools, hospitals and other
public buildings with the power and water
that they need? 

As always, what needs to be done is a
long-term, structured, carefully considered
plan to stabilise utility prices. Many things,
including smart meters, could play a positive
role in that, particularly when it comes to
cutting down on emissions and saving
consumers money. Putting the market as a
whole first -consumer and supplier - is what is
needed. What absolutely shouldn’t come into
it is blind panic, self-destructive protectionism
and last-minute quick-fixes. I think it is fairly
obvious in this case that ‘should’ and ‘is’ are
the wrong way round, yet again. 

It seems unlikely that things will be
allowed to get too out of hand, as the
Government is going to look pretty stupid
debating in the dark. Aside from anything
else, if they can make such a hash of things
with the lights on, I dread to think what it
could do with them off. When this happens,
some companies could end up with some
serious egg on their faces, having tried to
exploit the current situation to their benefit,
only to find it fails and they’ve alienated a
massive portion of their customer-base. In
asking us to pay now, it may turn out that
they have to pay later.

The credit crisis is
affecting every
business, but
energy suppliers
seem intent on
forcing major 
firms closer to
bankruptcy, as
energy
commentator 
Steve Miller
explains...

ARE YOU
BEING
SERVED?

“As always, what needs to be done 
is a long-term, structured, carefully 
considered plan to stabilise utility prices.
Many things, including smart meters, 
could play a positive role in that.”
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